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OZET

Turizm destinasyonlarinin etkili bir sekilde tanitilabilmesinde tanitim filmleri kritik bir rol oynamaktadir.
“GoTurkiye.com” platformu, T.C. Kiiltiir ve Turizm Bakanlig1 tarafindan olugturulan resmi bir turizm tanitim
platformudur. Bu platform, Tiirkiye’nin dogal giizellikleri, tarihi ve kiiltiirel zenginlikleri, geleneksel lezzetleri ve
turistik cazibelerini gibi ¢esitli icerikler sunmaktadir. Tiirkiye'nin kiiltirel miras1 ve dogal giizellikleri,
“goturkiye.com” platformu araciligiyla ulusal ve uluslararasi turistlere aktarilarak, iilkeye olan ilgiyi artirmak,
turizm sektoriinii desteklemek ve turizm gelirlerini arttirmak amaglanmaktadir. Bu baglamda, bu ¢alisma 25 Mayis
2023 tarihinde “Go Tiirkiye” resmi sitesinin “Youtube” platformu iizerinden yayimladigi “Gezsen Anadolu’yu”
baglikli tanitim filminin somut ve somut olmayan kiiltiirel miras unsurlarimin gostergebilimsel analiz yontemi ile
¢oziimlenmesini amaglamaktadir. Aragtirmanin 6rneklemini “Gezsen Anadolu’yu” tanitim filmi olusturmaktadir.
Ornekleme ydntemi olarak amaglh drnekleme yéntemlerinden biri olan dlgiit drnekleme teknigi tercih edilmistir.
Aragtirma yontemi olarak gostergebilimsel analiz yonteminden faydalanilmis ve arastirmanin amacima uygun
olarak belirlenen kesitler Saussure’nin modeli kapsaminda gosterge, gosteren ve gosterilen baglaminda
¢oziimlenmistir. Aragtirma sonucunda somut kiiltirel miras unsurlarini temsil eden 33, somut olmayan kiiltiirel
miras unsurlarini temsil eden 20 kesit saptanmustir. Elde edilen gostergelerin ¢dziimlenmesi sonucunda somut
kiiltiirel miras kapsaminda genel olarak Tiirkiye’nin inang turizmi ve kiiltiir turizmi gibi turizm tiirlerine yonelik
kiiltiirel ve tarihi dokusunun yansitildigi, somut olmayan kiiltiirel miras kapsaminda ise geleneksellik, el sanatlari
ve zanaatlari, yoresel lirlinler ve gastronomik unsurlarin bir biitlinliik i¢erisinde sergilendigi goriilmektedir.
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CULTURAL IMAGES OF THE PROMOTIONAL FILM “GEZSEN ANADOLU”

ABSTRACT

Effective promotion of tourist destinations often relies on the critical role of promotional films. “GoTurkiye.com”
is an official tourism promotion platform created by the Ministry of Culture and Tourism of the Republic of
Turkey. This platform offers various content showcasing Turkey's natural beauty, historical and cultural richness,
traditional flavors, and tourist attractions. The cultural heritage and natural beauty of Turkey are conveyed to both
national and international tourists through the “goturkiye.com” platform, aiming to increase interest in the country,
support the tourism sector, and boost tourism revenue. In this context, this study aims to analyze the concrete and
non-concrete cultural heritage elements of the promotional film titled “Explore Anatolia,” which was published
on May 25, 2023, via the official “GoTurkiye” website on the “Youtube” platform, using the semiotic analysis
method. The sample of the research consists of the “Explore Anatolia” promotional film. The criterion sampling
technique, one of the purposeful sampling methods, was chosen as the sampling method. The research employed
the semiotic analysis method, and the selected segments, in line with the research objective, were analyzed in the
context of the sign, signifier, and signified according to Saussure's model. As a result of the research, 33 segments
representing concrete cultural heritage elements and 20 segments representing non-concrete cultural heritage
elements were identified. The analysis of the obtained signs revealed that, in the scope of concrete cultural heritage,
Turkey's cultural and historical texture, particularly related to types of tourism such as faith tourism and cultural
tourism, is reflected. Within the scope of non-concrete cultural heritage, elements of tradition, handicrafts and
crafts, regional products, and gastronomic features are collectively exhibited.
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OZET

Sosyal medya, kiiltiirel etkinliklerin tanitilmasi ve bilinirligin artirilmasi agisindan 6énemli bir platformdur. Bu
platformlar, festivaller, sergiler ve diger kiiltiirel etkinlikler hakkinda bilgi paylasiminin yani sira toplumun 6zgiin
kiiltiirel yonlerini vurgulayan igeriklerin olusturulmasina olanak tanir. Bu makale, sosyal medyanin kiiltiirel
mirasin korunmasi ve tanitilmasindaki etkisini Alanya il¢esi 6zelinde incelemektedir. Bu kapsamda, arastirma,
Alanya Belediyesi ve Alanya Tanittim Vakfi'nin resmi Instagram hesaplar1 iizerinden icerik analizi yontemiyle, bu
platformlarin kiiltiirel mirasin korunmasi ve aktarilmasina nasil katki sagladigini gostermistir. Sonuclar, sosyal
medyanin Alanya'da kiiltiirel mirasin korunmasi ve tanitilmasinda kritik bir rol oynadigini ortaya koymaktadir. Bu
calisma, kiiltiirel mirasin gelecek nesillere aktarilmasi ve toplumun kiiltiirel kimliginin korunmasi agisindan sosyal
medyanin kritik bir éneme sahip oldugunu vurgulamakta olan bu g¢aligma, kiiltiirel mirasin korunmasi ve
tanitilmast amaciyla sosyal medyanin nasil kullanilabilecegi konusunda 6nemli bilgiler sunmaktadir.
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TRANSMISSION OF CULTURAL HERITAGE THROUGH SOCIAL MEDIA IN
ALANYA DISTRICT: AN EXAMINATION

ABSTARCT

Social media serves as a crucial platform for the promotion of cultural events and the enhancement of visibility.
These platforms enable the dissemination of information about festivals, exhibitions, and various cultural
activities, while also providing an avenue for creating content that emphasizes a community's unique cultural
aspects. This article specifically examines the influence of social media on the preservation and promotion of
cultural heritage, focusing on the case of Alanya District. In this context, the research has conducted content
analysis through the official Instagram accounts of Alanya Municipality and Alanya Promotion Foundation to
illustrate how these platforms contribute to the conservation and transmission of cultural heritage. The results
highlight the critical role of social media in the preservation and promotion of cultural heritage in Alanya. This
study underscores the significance of social media in preserving cultural heritage and promoting it for future
generations, emphasizing the crucial insights it offers regarding the effective utilization of social media for these
purposes.

Key Words: Alanya, Cultural Heritage, Social Media



mailto:nihansidar@gmail.com

